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Timber construction products Estimated year-end data for 2005

KEY SECTOR STATISTICS FOR 2005

The datasheet provides an overall picture of the Italian Timber construction products sector Y

updated with the data available as at February 2006.

The most recent estimates are presented together with reference data from the 2001 census of
industry and services. Historical series of turnover, export and import data provide insight into the
trends within the sector over the past few years.

The Timber construction products sector includes manufacturers of intermediate and finished
products destined for use in residential and non-residential construction. The common factors uniting
this rather wide and varied range of products are the raw material, or timber, and the use that they are

destined for.

1. ITALY. TURNOVER, COMPANIES AND WORKERS.

3 In 2005, the Timber construction products sector total turnover has remained substantially the
same -7,960 million Euros 2004 (+02.% as compared to 2004).

3 The year 2005 showed a considerable deceleration of the growth rate which characterised the
previous years. This trend was also confirmed by the reduced number of building contractors (-
2.4%) and workers (-0.6%) as compared to the year 2004.

3 The slight growth of the domestic market (+0.7% as compared to 2004) has been mainly
ascribable to imports (+9.4%) while the sales of the Italian building contractors have ramained

substantially unchanged (+0.1%).

3 A positive contribution to this growth trend was given by exports, which even though still limited in

guantity (approx. 350 Millions of Euros), were increased by 3.4% in value.

1 Il settore dei The Timber construction products sector includes the following product categories: doors, windows, flooring, pre-
fabricated buildings and supporting structures and a miscellaneous product category including construction finishings, stairs, formworks,
laminar wood joinery and carpentry products and other timber products used in construction. This aggregation corresponds to the
DD20.3 Ateco code used in the EC classification of economic activities.
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Timber construction products Estimated year-end data for 2005

Table 1. Italy. Timber construction products. Turnover and structural data. 2005 (*).

I 0,
measure 2005)  3005/2008
Turnover (at production prices) Million 7,962 +0.2%
Sales in Italy’ Million 7,684 +0.1%
Domestic Market® Million 8,276 +0.7%
Exports Million 348 +3.4%
Imports Million 592 +9.4%
Degree of market opening:
- Exports/Turnover (%) % 4.4% +3.2%
- Imports/Domestic market (%) % 7.2% +8.6%
Companies Units 32,825 -2.4%
Of which companies with at least 20 workers Units 362 2.0%
Workers Units 98,370 -0.6%
Of which employed by companies with at least 20 workers Units 14,952 1.5%
Source: Estimates Centro Studi Cosmit/Federlegno-Arredo. Note: (*) pre year-end figures.

Graph 1. Italy. Timber construction products. Turnover (1991-2005). Turnover expressed in millions of
Euro at current market prices.
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Source: Estimates Centro Studi Cosmit/Federlegno-Arredo.

Note: (*) pre year-end figures

3 The Timber construction products sector is made up of 32,825 companies (99% employing fewer
than 20 workers) and provides jobs for a total of 98,370 workers (of whom only about 15% are

employed by companies with more than 20 workers).

3 The building contractors with 20 workers or more than 20 are 362 and the total workforce is
14,952.

3 The Timber construction products system is therefore distinguished by small and very small
enterprises. The notably small size of these businesses is a typical feature of Italian production,
characterised by industrial districts and a sizeable presence of artisan concerns.

2 Sales in Italy : estimated domestic turnover of production companies (overall turnover minus estimated export turnover). (See
Methodological Note).

3 Domestic Market: Sales in Italy+Imports.
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Graph 2. Italy. Timber construction products. Breakdown of companies and workers by class of
workers.
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Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on Istat data (2001 Census of Industry and Services).
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3

According to the latest Istat census of industry (2001), 92% of businesses were artisan concerns
employing 77% of total workers.

Graph 3. ltaly. Timber construction products. Breakdown of firms and workers into artisans and
industry.
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Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on Istat data (2001 Census of Industry and Services)

3

Lombardy, Veneto and Piedmont are the regions with the highest number of companies in this
sector, accounting respectively for 14%, 11%, 8% and 8% of the total.

Lombardy, Veneto and Emilia Romagna are the regions with the highest number of workers,
accounting respectively for 15%, 14% and 8% of the total.

Lombardy is home to the highest percentage of artisan enterprises (15%), followed by Veneto
(11%). Campania and Lazio have the largest number of industrial companies, accounting
respectively for 18% and 12% of the Italian total in Italy.
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Timber construction products

Graph. 4-7. Italy. Timber construction products. Geographic distribution.
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Timber construction products Estimated year-end data for 2005

2. WORLD TRADE OF TIMBER CONSTRUCTION PRODUCTS*.

2.1. MAIN WORLD EXPORTERS OF TIMBER CONSTRUCTION PR ODUCTS.

3 In the period January-September 2005 exports of the Top 50° recorded a value of approximately

6.5 million Euros and grew by 2.4% compared to the same period of 2004.

3 The main world exporter of Timber construction products is Canada, which recorded an increase
in value of 8.3% in the first nine months of the year and holds a 17.5% export share among the
Top 17.5%.

3 Austria accounts for 9% of the Top 50 total exports 50. Germany and Indonesia account for an
average share of approximately 7%. China-Hong Kong6 In the period January-September 2005,
these countries experienced a ranking decrease as compared to the first nine months of 2004, to

ther benefit of Canada and Austria, recording a considerable -20.7% drop.

3 ltaly holds a share of about 3% of the Top 50 total exports of Timber construction products and

recorded an increase of approximately 2% in value in the first nine months of 2005.

Table 2. World Top 50. Timber construction products
World exports.

Period: January-September 2005. % changes compared to January-September 2004.

Area/Country Million % change 05/04 Tj“ﬁ?ges
Canada 1,122 8.3% 17.5%
Austria 559 15.3% 8.7%
Germany 473 -5.5% 7.4%
Indonesia 420 23.5% 6.6%
China-Hong Kong 398 -20.7% 6.2%
Denmark 355 -3.8% 5.5%
Sweden 291 -3.6% 4.5%
Poland 281 13.5% 4.4%
Brazil 247 -4.8% 3.9%
USA 203 -6.1% 3.2%
Others 2,060 2.8% 32.1%
TOTAL TOP 50 6,410 2.4% 100.0%

Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on GTA data.

“ Joinery and carpentry works for the construction industry, including cellular panels, flooring panels and wood roof boards. It includes
doors, windows and flooring and excludes prefabricated buildings.

® The following figures refer to the 50 main world exporters, which are estimated to represent approx. 90% of world exports.

® China and Hong Kong data were aggregated due to re-exportation being very frequent.
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Timber construction products Estimated year-end data for 2005

2.2. WORLD TRADE OF TIMBER CONSTRUCTION PRODUCTS.

3

In the period January-September 2005 imports of the Top 50 totalled over 5.5 billion Euro and
grew by +2.2% compared to the same period of 2004.

The United States are the main world market of timber construction products; in the first nine
months of the year they recorded an increase in value of about +8.4%, with a 29% market share

among the Top.

They are followed, some way behind, by Japan, United Kingdom, Germany, which have an
average market share of 7%. Specifically, while Germany and United Kingdom recorded drops in
value of -24.0% and -2.6% respectively, Japan showed substantial positive changes compared to

the first nine months of 2004, with an increase of approximately +5.0%.

Italy is one of the ten main world importers of timber construction products. In the first nine months
of 2005 it recorded a +6.5% increase in value, accounting for a 4.8% market share among the Top
50.

Table 3. World Top 50. Timber construction products
World imports.

Period: total led 2005. 9% changes compared to January-September 2004.

January-September 2005

Area/Country Million Change% 05/04 Oﬁii:l)anres
USA 1,607 8.4% 29.0%
Japan 466 4.8% 8.4%
United Kingdom 416 -2.6% 7.5%
Germany 406 -24.0% 7.3%
Italy 265 6.5% 4.8%
France 219 4.7% 4.0%
Switzerland 214 7.7% 3.9%
Denmark 200 12.6% 3.6%
Norway 177 24.5% 3.2%
Spain 173 10.9% 3.1%
Others 1,396 -0.1% 25.2%
TOTAL TOP 50 5,540 2.2% 100.0%

Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on GTA data.

" The following figures refer to the 50 main world importers, which are estimated to account for approx. 90% of world imports.
Copyright Centro Studi Cosmit/Federlegno-Arredo Update Marc® 2006



Timber construction products Estimated year-end data for 2005

3. ITALY. FOREIGN TRADE 2005.

3 The value of timber construction products exports in the year 2005 (estimated according to the
trend in the first eleven months of the year) is equal to 348 million Euros, with a 3.4% increase

compared to the previous year.

3 The incidence of exports over the total turnover is 4.4%.

3 Estimates for imports of Timber construction products (based on the first eleven months of the

year) indicate a total value for 2005 of 592 million Euros, with a 9.4% growth.

3 The incidence of imports over total consumption is 7.2%.

Table 4. Italy. Timber construction products. Foreign trade 2005 (*).

Exports Imports Trade balance
Million Euros Million Euros Million Euros
348 592 -245

Source: Estimates Centro Studi Cosmit/Federlegno-Arredo.
Note: (*) pre year-end figures

Table 5. Italy. Timber construction products. Foreign trade, 1996-2005. Figures in millions of Euros. %
changes compared to the previous year.

EXPORTS IMPORTS BALANCES
YEAR Value % Change Value % Change Value % Change
1996 214 238 -24
1997 219 2.5% 263 10.5% -44 -80.1%
1998 237 8.2% 304 15.6% -67 -52.3%
1999 224 -5.6% 308 1.4% -85 -26.2%
2000 285 27.2% 399 29.4% -115 -35.4%
2001 297 4.5% 415 4.0% -118 -2.8%
2002 293 -1.6% 447 7.6% -154 -30.8%
2003 306 4.4% 483 8.2% -178 -15.3%
2004 336 10.0% 541 12.0% -205 -15.4%
2005 (*) 348 3.4% 592 9.4% -245 -19.2%

Source: Estimates Centro Studi Cosmit/Federlegno-Arredo.

(*) pre year-end figures 2005.
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Estimated year-end data for 2005 |II

Table 6. Italy. Timber construction products. Breakdown of imports and exports into categories.
Figures in millions of Euros. % figures based on value data, January-November 2005.

EXPORT IMPORT
CATEGORY Millions of % shares| Millions of % shares
Doors 92 31.8% 25 4.8%
Flooring 52  17.9% 198 37.7%
Profiled sections for the construction industry 21 7.3% 38 7.1%
Windows 21 7.1% 11 2.2%
Miscellaneous laminar products 21 7.1% 130 24.8%
Prefabricated buildings 17 6.0% 19 3.6%
Formworks 8 2.6% 30 5.8%
Other 59 20.2% 74 14.1%
Total 291 100.0% 525 100.0%

Processed by Centro Studi Cosmit/Federlegno-Arredo based on ISTAT data

Graph. 8-9. Italy. Timber construction products. Breakdown of imports and exports into categories. Per
cent distribution based on value data, January-November 2005.
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Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on ISTAT data
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Timber construction products Estimated year-end data for 2005

DOORS

ITALIAN EXPORTS in the period January — November 20 05
(92 million )

3 The value of_door exports in the period January-November 2005 was_92 million Euros, with a +5.7%
increase in value compared to the same period of 2004 and a +7.4% increase in quantity.

3 The main destination country of Italian door exports is Russia, accounting for 27% of total exports,
which recorded negative changes compared to the first eleven months of 2004 both in value (-10.5%)
and in quantity (-22.0%).

Graph 10. Italy. The main destination countries for Italian exports. % distribution.
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ITALIAN IMPORTS in the period January — November 20 05
(25 million )

3 The value of_door imports to the Italian market in the period January-November 2005 is 25 million Euros,
with a +13.1% increase in value compared to the same period of 2004 and a +4.6% in quantity.

3 The main origin country of door imports to Italy is Romania, accounting for 61% of total imports, which
recorded positive changes both in value (+16.0%) and in quantity (+3.2%).

Graph 11. Italy. Main origin countries of Italian imports % distribution.
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Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on ISTAT data
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Timber construction products Estimated year-end data for 2005

WINDOWS

ITALIAN EXPORTS in the period January — November 20 05
(21 million )

3 The value of Windows_exports in the period January-November 2005 was 21 million Euros, with a -1.7%
drop in value and a -8.4% in quantity compared to the same period of 2004.

3 The main destination countries for Italian exports of Windows are: United States (accounting for 30% of
total exports) and Greece (accounting for 15%). While United States show increases both in value (+18.1%)
and quantity (+3.1%), Greece recorded considerable negative changes of -34.1% in value and -23.6% in

quantity.

Graph 12. Italy. The main destination countries for Italian exports. % distribution
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ITALIAN IMPORTS in the period January — November 20 05
(11 million )

3 The value of_ Window_ imports to the Italian market in the period January-November 2005 was 11 million
Euros, with substantial decreases both in value (-9.8%) and in quantity (-21.4%).

3 The main origin country of Windows imports to Italy in the first nine months of 2005 is Austria, accounting
for a 40% share of the total imports and with an increase compared to January-November 2004 of +28.1% in
value and +15.0% in quantity. It is followed, some way behind by Romania (accounting for 14%) and Croatia

(11%). All these countries too recorded considerable positive changes both in value and in quantity.

Graph 13. Italy. Main origin countries of Italian imports % distribution.

RUSSIA
SVIZZERA 10%
25 5 ALTRI AUSTRIA
3% 40%

INDONESIA
126

P OLONIA
6%

GERMANIA

7% ROMANIA

14%0

SLOVENIA CROAZIA
9% 119%

Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on ISTAT data
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FLOORING

ITALIAN EXPORTS in the period January — November 20 05
(52 million )

3 The value of Flooring exports in the period January-November 2005 was 52 million Euros, with a -6.7% drop
in value and a -2.4% in quantity compared to the same period of 2004.

3 The main destination countries for Italian exports of Flooring are: Germany (accounting for 16% of total
exports),Switzerland and France (both with a 12% share). In the period January-November 2005 Switzerland
and France recorded substantial positive changes both in value and in quantity, while Germany recorded

negative changes (-16.5% in value and -28.9% in quantity)

Graph 14. Italy. The main destination countries for Italian exports. % distribution.
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ITALIAN IMPORTS in the period January — November 20 05
(198 million )

3 The value of flooring imports to the Italian market in the period January-November 2005 was 198 million
Euros, with a +10.7% compared to the first eleven month of 2004.

3 The main origin countries of Italian imports of Flooring are: Indonesia (accounting for 11% of total imports
and China (with a 10% share), followed by Austria and Croatia (9% and 8% respectively). In the period
January-November 2005 all these countries recorded substantial growths both in value and in quantity,
especially China becoming the second most important supplier of flooring to Italy with increases of +165.3%
in value and +140.9% in quantity.

Graph 15. Italy. Main origin countries of Italian imports % distribution.
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PRE-FABRICATED BUILDINGS

ITALIAN EXPORTS in the period January — November 20 05
(17 million )

3 The value of_Prefabricated buildings exports _in the period January-November 2005 was 17 million Euros,

with a +15.9% increase in value compared to the same period of 2004 and a +5.2% increase in quantity.

3  The main destination countries for Italian exports of Prefabricated buildings are: Kazakhstan (accounting
for 26% of total exports) Switzerland and Germany (accounting for 24% and 19% respectively). In the period
January-November 2005, Switzerland recorded negative changes (-18.2% in value and -32.1% in quantity)
while Germany recorded a positive change (+6.2% in value) and a negative change in quantity (-9.1%).

Kazakhstan becomes the first destination country of Italian Prefabricated buildings

Graph 16. Italy. The main destination countries for Italian exports. % distribution.
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ITALIAN IMPORTS in the period January — November 20 05
(19 million )

3 The value of_Prefabricated buildings  imports to the Italian market in the period January-November 2005

was 19 million Euros being the same as compared to the first eleven months of 2004. A positive change of
+13.3% in quantity was recorded.

3 The main origin country of Prefabricated buildings  imports to Italy is Romania, accounting for 35% of total
imports, which recorded a positive change in value (+39.2%) and in quantity (+34.3%). It is followed, some
way behind, by Austria and Switzerland (with 17% and 12% shares respectively). In the period January-
November 2005 while Romania recorded considerable positive changes, Switzerland showed drops both in
value (-9.1%) and quantity(-18.0%). Austria recorded a negative change in value (12.8%), but a positive one

in quantity (+32.6%).

Graph 17. Italy. Main origin countries of Italian imports % distribution.
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Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on ISTAT data
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3.1. ITALY. ITALIAN EXPORTS OF TIMBER CONSTRUCTION PRODUCTS

3 Exports of Timber construction products, totalling approximately 270 million Euros, experienced a
growth of +4,3% in value and +1.4% in quantity in the first eleven months of 2005.

Markets for Italian exports of Timber construction products
Period: January-November 2005

3 The countries of the European Union absorb approx. 15% of exports in value and 47% in quantity.
For the European Union a change in exports of +2.2% in value and -0.8% in quantity was

recorded.

3 Inthe UE 15 Germany, France and Spain are the main destinations for Italian exports of Timber
construction products. In the first eleven months of 2005, while Germany recorded negative
changes both in value (-6.4%) and in quantity (-12.9%), France and Spain showed increases both
in value and in quantity. Specifically: +1.5% in value and +10.4% in quantity for France and

+31.8% in value and +10.8% in quantity for Spain.

3 CEEC-10 countries absorbed only 4% of total exports both in value and quantity, recording drops

of -11.2% in value and -18.4% in quantity.

3 In the CEEC-10 countries, Cyprus Slovenia and Poland are the main destinations for Italian
exports of Timber construction products. Specifically: Cyprus and Slovenia were the only
countries which recorded increases in value of +56.4% and +20.9% respectively, against a
general drop trend of the area. Counter-trend was registered in Poland, which showed negative

changes both in value and quantity.

3 The Nafta area recorded a drop of two percentage points in their export share both in value and
guantity going back to the 2003 levels. In fact, in the first eleven months of 2005, a drop in exports
was recorded, both in value (-11,0% for Nafta and -12.6% for the United States), and in quantity (-
22.6% for Nafta and -24.6% for the United States).

3 Positive changes in exports both in value and quantity were recorded in: other European
countries(+7.0 in value and +3.2 in quantity)Eastern European countries (+46.5% in value and
+30.7% in quantity), and CIS countries (Russia, Ukraine, etc.) with considerable increases in
value (+22.4%)and in quantity (+19.6% ). However, in spite of the growth of the CIS countries as a
whole, Russia, the main destination country of the area recorded negative changes both in value
and in quantity.

3 Middle East countries and the other Asian countries showed negative changes both in value and
quantity: -11.8% in value and -16.9% in quantity for the other Asian Countries and -21.0% in

value and -10.1% in quantity for the Middle Easter Countries.
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Italy. Timber construction products
Period: January-November 2005.

8, ltalian exports.

Percentage changes compared to January-November 2004°,
% shares

Estimated year-end data for 2005

Thousands of Thousands of shares
Areas/Countries Change % Tonnes Change % Tonnes
GERMANY 26,124 -6.4% 11,071 -12.9% 9.7% 13.9%
FRANCE 21,920 1.5% 6,983 10.4% 8.1% 8.8%
SPAIN 19,834 31.8% 5,200 10.8% 7.4% 6.6%
GREECE 14,623 2.3% 3,678 2.1% 5.4% 4.6%
AUSTRIA 12,516 -1.0% 6,972 7.4% 4.6% 8.8%
UNITED KINGDOM 6,554 -13.4% 1,009 -36.7% 2.4% 1.3%
BELGIUM 1,647 -17.8% 711 11.7% 0.6% 0.9%
PORTUGAL 1,426 -3.2% 388 -9.9% 0.5% 0.5%
SWEDEN 981 52.4% 299 72.2% 0.4% 0.4%
NETHERLANDS 493 -26.5% 183 -23.1% 0.2% 0.2%
IRELAND 437 63.0% 426 70.1% 0.2% 0.5%
FINLAND 425 -2.8% 85 -28.7% 0.2% 0.1%
LUXEMBOURG 305 13.8% 61 -16.0% 0.1% 0.1%
DENMARK 239 -39.4% 62 -12.5% 0.1% 0.1%
EUROPEAN UNION(15) 107,523 2.2% 37,128 -0.8% 39.9% 46.8%
CYPRUS 3,127 56.4% 907 -1.7% 1.2% 1.1%
SLOVENIA 2,934 20.9% 872 5.3% 1.1% 1.1%
CZECH REPUBLIC 1,082 -45.8% 541 28.0% 0.4% 0.7%
HUNGARY 1,265 -2.4% 368 4.7% 0.5% 0.5%
POLAND 1,746 -14.7% 354 -44.5% 0.6% 0.4%
SLOVAKIA 440 -60.6% 212 -55.6% 0.2% 0.3%
ESTONIA 389 -15.4% 66 -32.8% 0.1% 0.1%
LITHUANIA 121 -86.7% 55 -77.3% 0.0% 0.1%
MALTA 184 -38.3% 53 -55.4% 0.1% 0.1%
LATVIA 229 -46.8% 29 -62.6% 0.1% 0.0%
CEEC-10 11,517 -11.2% 3,457 -18.4% 4.3% 4.4%
UE 25 (UE15+ CEEC-10) 119,040 0.7% 40,585 -2.6% 44.2% 51.1%
RUSSIA 34,715 -1.9% 5,508 -16.1% 12.9% 6.9%
BYELORUSSIA 7,761 4980.6% 1,659 3601.8% 2.9% 2.1%
KAZAKHSTAN 5,982 645.3% 1,303 1364.2% 2.2% 1.6%
UKRAINE 5,651 -21.4% 1,093 -16.5% 2.1% 1.4%
OTHERS 1,005 -32.6% 220 24.2% 0.4% 0.3%
CIs 55,115 22.4% 9,784 19.6% 20.4% 12.3%
SWITZERLAND 27,597 1.6% 9,152 0.1% 10.2% 11.5%
TURKEY 4,296 54.0% 880 43.0% 1.6% 1.1%
OTHERS 426 78.3% 85 83.1% 0.2% 0.1%
NON-EU EUROPE 32,319 7.0% 10,117 3.2% 12.0% 12.7%
UNITED STATES 21,148 -12.6% 2,931 -24.6% 7.8% 3.7%
CANADA 783 60.7% 136 14.1% 0.3% 0.2%
MEXICO 93 75.5% 41 338.4% 0.0% 0.1%
NAFTA 22,024 -11.0% 3,108 -22.6% 8.2% 3.9%
CROATIA 5,279 32.4% 1,721 8.4% 2.0% 2.2%
ROMANIA 5,144 106,6% 2,078 123.6% 1.9% 2.6%
ALBANIA 1,153 39.8% 787 11.8% 0.4% 1.0%
BULGARIA 1,102 0.9% 352 12.6% 0.4% 0.4%
SERBIA AND MONTENEGRO 738 -1.3% 213 -34.6% 0.3% 0.3%
OTHERS 367 39.7% 207 -14.0% 0.1% 0.3%
EASTERN EUROPE 13,782 46.5% 5,357 30.7% 5.1% 6.7%
JAPAN 3,872 -40.6% 797 -34.8% 1.4% 1.0%
HONG KONG 1,902 14.5% 555 -35.2% 0.7% 0.7%
SOUTH KOREA 1,229 -28.3% 369 -54.1% 0.5% 0.5%
INDIA 1,090 84.4% 378 187.1% 0.4% 0.5%
OTHERS 2,121 92.7% 1.141 29.3% 0.8% 1.4%
MISCELLANEOUS ASIAN
COUNTRIES 10,214 -11.8% 3,240 -16.9% 3.8% 4.1%
ISRAEL 3,196 -16.7% 1,105 8.0% 1.2% 1.4%
UNITED ARAB EMIRATES 1,242 -35.9% 727 -36.6% 0.5% 0.9%
SAUDI ARABIA 707 -19.5% 616 77.6% 0.3% 0.8%
OTHERS 1,663 -15.5% 692 -29.1% 0.6% 0.9%
MIDDLE-EAST ASIA 6,807 -21.0% 3,141 -10.1% 2.5% 4.0%
AFRICA 6,240 -22.1% 2,779 23.0% 2.3% 3.5%
AUSTRALIA, OCEANIA AND
OTHERS 2,138 89.4% 340 5.4% 0.8% 0.4%
CENTRAL AND SOUTH AMERICA 1,699 210.5% 776 289.3% 0.6% 1.0%
MERCOSUR 204 -78.8% 149 -53.9% 0.1% 0.2%
TOTAL 269,582 4.3% 79,376 1.4% 100.0% 100.0%

Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on Istat data.

These figures do not include exports of profiled sections European countries the construction trade.

9 January-November 2005 changes are calculated on January-November 2004 provisional figures (see Methodological Note).
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3.2. ITALY. ITALIAN IMPORTS OF TIMBER CONSTRUCTION PRODUCTS

3 Imports of Timber construction products, totalling approximately 487 million Euros, experienced a

+9.7% growth in the first eleven months of 2005.

Origin markets of Italian imports of Timber construction products
Period: January-November 2005

3 About 52% of imports in value and 60% in quantity originate from the European Union (15). For

the European Union a change in exports of -8.6% in value and +6.6% in quantity was recorded.

3 In the UE 15, Austria, Germany and France are the main origin countries of Italian imports of
Timber construction products. In the first eleven months of 2005, Austria and Germany recorded
positive changes in value of +6.9%, and +15.5% and +3.4% and 14.7% in quantity respectively.

Counter-trend for France with negative changes of -16.6% in value and -8.1% in quantity.

3 Imports of Peco 10 countries covered 6% of imports in value and 7% in quantity, thus losing two
percentage points in the first nine months of 2004. A drop of -19.0% in value and -17.1% in

guantity was recorded.

3 Inthe Peco 10 countries, Slovenia and Poland are the main origin countries of Italian imports of
Timber construction products followed by Slovakia and Hungary. In the first eleven months of
2005, while Slovenia and Hungary recorded negative changes both in value and in quantity,
Poland and Slovakia showed positive increases.

3 Positive changes in imports both in value and quantity were recorded in: Miscellaneous Asian
Countries (+41.2% in value and +39.5% in quantity), Eastern European countries (+13.9% in
value and +7.5% in quantity) andCIS countries (Russia, Ukraine, etc.), with increases of +23.7%
in value and +25.1% in quantity. Specifically: among Asian Countries , the main origin countries

are Indonesia and China, for the Eastern area, Romania followed some way behind by Croatia.

3 Positive changes in value but negative changes in quantity were recorded in: Africa (+4.3% in
value and -4.6% in quantity), Mercosur (+3.9% in value and -6.0% in quantity) and the other
European countries (+0.9% in value and -11.8% in quantity).

3 The NAFTA, accounting for a small share on the total imports, showed in the first eleven months
of 2005 considerable decreases both in value (-32.4%) and in quantity (-38.3%) i.e. a big
reduction compared to the same period of 2004, when a considerably positive growth rate was

recorded.
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Italy. Timber construction products
Period: January-November 2005.

% |mports towards Italy.
Percentage changes compared to January-November 2004,

Estimated year-end data for 2005

Thousands % shares % shares
Areas/Countries of Change % Tonnes Change % Thousands of Tonnes
AUSTRIA 126,302 6.9% 126,998 3.4% 25.9% 32.0%
GERMANY 83,493 15.5% 88,280 14.7% 17.1% 22.2%
FRANCE 14,808 -16.6% 5,877 -8.1% 3.0% 1.5%
SWEDEN 8,715 11.4% 4,871 -2.5% 1.8% 1.2%
FINLAND 6,298 7.3% 4,102 0.7% 1.3% 1.0%
DENMARK 5,286 8.0% 2,208 -5.6% 1.1% 0.6%
PORTUGAL 2,473 29.0% 1,479 28.4% 0.5% 0.4%
NETHERLANDS 1,810 34.5% 947 -4.5% 0.4% 0.2%
LUXEMBOURG 1,803 10.3% 1,615 -14.5% 0.4% 0.4%
SPAIN 1,233 51.8% 569 -7.8% 0.3% 0.1%
BELGIUM 1,013 4.0% 436 -20.8% 0.2% 0.1%
GREECE 309 172.7% 151 2129.3% 0.1% 0.0%
UNITED KINGDOM 115 -12.2% 20 -17.1% 0.0% 0.0%
EUROPEAN UNION(15) 253,658 8.6% 237,553 6.6% 52.1% 59.8%
SLOVENIA 8,724 -39.9% 8,120 -44.1% 1.8% 2.0%
POLAND 6,819 53.2% 6,276 39.5% 1.4% 1.6%
SLOVAKIA 4,784 23.3% 5,142 16.5% 1.0% 1.3%
HUNGARY 4,128 -48.0% 2,221 -31.6% 0.8% 0.6%
CZECH REPUBLIC 2,217 -35.8% 2,563 -36.6% 0.5% 0.6%
LITHUANIA 1,265 10.5% 1,167 43.3% 0.3% 0.3%
LATVIA 1,213 20.2% 1,307 9.9% 0.2% 0.3%
ESTONIA 1,180 12.7% 1,279 11.2% 0.2% 0.3%
CEEC-10 30,331 -19.0% 28,074 -17.1% 6.2% 7.1%
UE 25 (UE15+ CEEC-10) 283,989 4.8% 265,627 3.5% 58.3% 66.9%
INDONESIA 31,902 25.0% 21,060 28.5% 6.5% 5.3%
CHINA 22,323 166.3% 10,438 166.1% 4.6% 2.6%
MALAYSIA 4,835 0.0% 3,325 3.9% 1.0% 0.8%
MYANMAR 4,528 -12.3% 2,538 -8.2% 0.9% 0.6%
THAILAND 1,663 -24.2% 647 -24.6% 0.3% 0.2%
INDIA 427 6.4% 170 -6.6% 0.1% 0.0%
OTHERS 559 41.2% 313 14.4% 0.1% 0.1%
MISCELLANEOUS ASIAN
COUNTRIES 66,237 41.2% 38,492 39.5% 13.6% 9.7%
ROMANIA 43,134 12.5% 32,004 4.6% 8.9% 8.1%
CROATIA 18,231 9.8% 10,150 9.4% 3.7% 2.6%
BOSNIA-HERZEGOVINA 1,646 157.3% 1,000 104.6% 0.3% 0.3%
BULGARIA 1,149 125.5% 918 102.6% 0.2% 0.2%
SERBIA AND MONTENEGRO 79 -72.0% 90 -69.7% 0.0% 0.0%
OTHERS 44 96.8% 36 100.7% 0.0% 0.0%
EASTERN EUROPE 64,283 13.9% 44,197 7.5% 13.2% 11.1%
IVORY COAST 13,361 6.3% 7,518 -3.0% 2.7% 1.9%
NIGERIA 7,847 -15.3% 5,663 -17.3% 1.6% 1.4%
GHANA 5,866 23.2% 3,483 16.1% 1.2% 0.9%
CAMEROONS 5,354 9.3% 3,229 -8.6% 1.1% 0.8%
CONGO 3,265 72.7% 1,548 51.3% 0.7% 0.4%
DEM. REPUB. OF CONGO 2,250 -23.4% 1,034 -27.3% 0.5% 0.3%
OTHERS 4,673 3.1% 2,227 -4.2% 1.0% 0.6%
AFRICA 42,616 4.3% 24,702 -4.6% 8.7% 6.2%
BRAZIL 7,568 -0.4% 7,860 -9.4% 1.6% 2.0%
PARAGUAY 4,006 17.5% 4,070 5.8% 0.8% 1.0%
OTHERS 1,352 -5.1% 1,147 -16.9% 0.3% 0.3%
MERCOSUR 12,925 3.9% 13,077 -6.0% 2.7% 3.3%
SWITZERLAND 6,408 13.2% 1,857 15.5% 1.3% 0.5%
TURKEY 485 -56.1% 287 -62.5% 0.1% 0.1%
OTHERS 36 -64.3% 2 -96.9% 0.0% 0.0%
NON-EU EUROPE 6,929 0.9% 2,146 -11.8% 1.4% 0.5%
UKRAINE 3,266 2.2% 2,453 -6.2% 0.7% 0.6%
RUSSIA 2,441 40.6% 2,953 65.2% 0.5% 0.7%
OTHERS 1,218 83.4% 1,581 34.0% 0.2% 0.4%
CIS 6,924 23.7% 6,987 25.1% 1.4% 1.8%
NAFTA 2,012 -32.4% 1,306 -38.3% 0.4% 0.3%
CENTRAL AND SOUTH AMERICA 1,303 16.5% 741 39.0% 0.3% 0.2%
MIDDLE-EAST ASIA 102 11.0% 39 -27.1% 0.0% 0.0%
AUSTRALIA, OCEANIA AND
OTHERS 5 -86.7% 1 -98.5% 0.0% 0.0%
TOTAL 487,324 9.7% 397,315 5.7% 100.0% 100.0%

Source: Processed by Centro Studi Cosmit/Federlegno-Arredo based on Istat data.

° These figures do not include imports of profiled sections for the construction trade.

January-November 2005 changes are calculated on January-November 2004 final figures (see Methodological Note).
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METHODOLOGICAL NOTE:

The Timber construction products sector includes the following product categories: doors, windows, flooring,
prefabricated buildings and supporting structures and a miscellaneous product category including construction
finishings, stairs and other timber products used in construction. This aggregation corresponds to the DD20.3
Ateco code used in the EC classification of economic activities.

Unless otherwise specified, the figures refer to current values of the indicated years.

Companies : all companies have been considered whatever their size in terms of employees, legal form and
artisan or non-artisan character.

Turnover : corresponds to total proceeds from company sales net of VAT.

Sales in Italy : the indicator was calculated by deducting the exports totalled directly by the production companies
from the sector turnover. The production companies represent an average 80% of the export total value of timber
construction products calculated by Istat (Italian Census of Industries and Services). Recent studies have showed
in fact that an approximate 20% share of exports calculated by Istat is allocated to trade professionals other than
production companies (various sales and marketing professionals).

Domestic Market : calculated as Sales in Italy + Imports. In the tables the domestic market is always presented
as production prices production, pending different specifications.

Exports and imports : the two series refer to the Combined Nomenclature (CN8) of chapter 44. Figures are
expressed in millions or thousands of Euros.

Foreign trade _ Provisional figures / provisional figures
The figures shown were calculated with provisional 2005 data based on 2004 provisional data.

Geo-economic areas

i Since May 1st 2004 the EUROPEAN UNION has 25 member states. Final figures also contain thel
UE 15 - UE 25 UE15 data besides those concerning the new 10 states belonging to the EUROPEAN UNION,
! identified by the acronym CEEC-10.

;
PECO10 (New UE states in 2004) Cyprus, Estonia, Latvia, Lithuania, Malta, Poland, Czech Republic, Slovakia, Slovenia, Hungary

f
INON-EU EUROPE Switzerland, Turkey, Norway and other countries

I
[EASTERN EUROPE (Peco 10 not included) Albania, Bosnia-Erzegovina, Bulgaria, Croatia, Macedonia, Romania, Serbia and Montenegro

|
iCSI (Confederation of Independent States)  Russia, Ukraine, Kazakhstan and other countries

ENAFTA Canada, Mexico, United States

|

;gEuthC)OSUR (Common Market of the Argentina, Bolivia, Brazil, Chile, Falkland Islands, Paraguay, Uruguay
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